www.wor\dofpri nt.de www.Wor\dofprim.com

© _(J_‘Jd Of rint EXPBESS

10th December 2025
ISSN 1868-9779 34, Jahrgang

Inessens expands 2D Code Printing capabilities with Domino K300 installation

Installation of three Domino K300

Inessens, a French leader in
premium labels and packa-
ging, has strengthened its
commitment to innovative
variable 2D code printing
with the installation of
three DominoK300 mo-
nochrome inkjet printers at
its Imprimerie Bidoit site in
Cognac. This investment
enables the company to
help customers to comply
with EU wine labelling le-
gislation through the addi-
tion of high-resolution 2D
codes, while unlocking op-
portunities for enhanced
traceability and customer
engagement.

Inessens comprises nine French print-
ing houses, serving a diverse range
of industries, including wine, spirits,
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food, cosmetics, perfumes, and med-
ical. The company is renowned for
pioneering label design, including
the use of natural pigments, an-
ti-counterfeiting Fresnel lens tech-
nology, and advanced variable data
and 2D code printing.

“Innovation is at the heart of every-
thing we do, " says Mr Sébastien Ga-
raboeuf, Directeur Industriel, Ines-
sens. “\We constantly anticipate mar-
ket trends and expand our expertise
to offer new printing and material
solutions that help our customers
stand out. Customising labels with
monochrome variable data and 2D
codes is part of this strategy.”
Inessens has been partnering with
Domino Printing Sciences on variable
data printing for twenty years. The
company first adopted a Domino ink-
jet numbering solution in 2005, up-
graded to two K150 monochrome ink-

jet printers in 2008, and added a K600i
printer to their portfolio in 2011.
Most recently, Inessens continued
this evolution by replacing the K150
printers with the latest K300 mod-
els. This upgrade enhances print
quality with a resolution of up to
600 dpi and enables production at
speeds of up to 250 metres per min-
ute.

“The K300s are ideal for adding
unique numbering and variable QR
codes to the premium wine labels
we finish on a flexo process. They
help us to reliably customise large
volumes of labels without waste, en-
abling us to meet short-run, short
lead time demands cost-effectively,”
explains Mr Sébastien Garaboeuf.
“Our Domino solutions have shown
excellent reliability over the past 20
years, leading us to choose Domino
again and again.”



Looking ahead, Inessens plans to
expand its expertise in variable data
and 2D code printing across its net-
work, introducing new label and
packaging solutions tailored to cus-
tomer needs.

“We're proud to support Inessens,
a visionary company that shares our
commitment to innovation and cus-
tomer satisfaction,” says Rony Jo-
rand, Account Manager, Domino.
"We have watched their use of
Domino monochrome printing tech-
nology evolve over time, from vari-
able data into 2D code applications,
and have witnessed their for-
ward-thinking approach first-hand.
We are pleased our technology
helps them ‘do more’ for their cus-
tomers and look forward to con-
tinuing to support their journey.”

1,000th Speedmaster CX
104 from Heidelberg
goes to Chinese packag-
ing printing company

The impressive price-performance
ratio of the Speedmaster CX 104
makes it a popular choice among
a wide range of customers and
therefore the bestseller in the prod-
uct portfolio of Heidelberger Druck-
maschinen AG (Heidelberg). The
1,000th press in this series has now
rolled off the production line and
is destined for the Hoifu Group, a
Chinese packaging printer with
around 2,500 employees that is en-
joying strong growth.

The 14-unit special configuration
equipped for UV printing will soon
start operating at the new site in
Yancheng, where it will be inte-
grated into the company’s end-to-
end Prinect-based workflow. By
making this strategic investment,
the Hoifu Group is looking to tap
into new markets in the premium
packaging segment, especially the
luxury food, beverage, and tobacco
industry.

By making production more effi-
cient, the enhanced automation
and stability of the Speedmaster
CX 104 also boosts productivity and
ensures consistent, reproducible
quality. The tried-and-tested color
accuracy of this press meets even

complex requirements when it
comes to printing high-end pack-
aging. What's more, the combina-
tion of automation and consistent
color reproduction reduces both
makeready times and material con-
sumption.

The wide-ranging service promise
of Heidelberg also played a key role
in the investment decision. “Besides
exceptional technology, Heidelberg
also offers excellent service support
that goes a long way toward en-
suring we achieve our productivity
and quality targets in high-end
packaging production,” says Ou
Shun Chou, Chairman of the Hoifu
Group, during acceptance testing
for the new Speedmaster CX 104
at the Heidelberg production site
in Shanghai.

“The Speedmaster CX 104 is our
global bestseller, and special long
configurations - particularly for pre-
mium packaging production - are
a Heidelberg specialty,” reveals Dr.
David Schmedding, Chief Technol-
ogy & Sales Officer at Heidelberg.
Long presses combine a whole host
of different processes in a single
inline operation, meaning end
products are available faster and
the logistical outlay is minimized.
Especially in the important Chinese
packaging market, Heidelberg is
seeing booming interest in such
specialty presses, which print shops
can use to meet the demand for
high-finish packaging in-house. Be-
sides state-of-the-art technology
with integrated solutions, custom-
ers also expect first-class service, in-
cluding a reliable supply of con-
sumables and spare parts. “The Hei-
delberg ecosystem offers all these
things. It also means we can build
on our strong position in the cru-
cial Chinese market and the Asia-Pa-
cific region as a whole,” Schmed-
ding continues.

Founded in 1996, the Hoifu Group
quickly became a well-known pro-
ducer of high-end packaging. The
company remains on a growth tra-
jectory, and its latest investment in
cutting-edge Heidelberg technol-
ogy marks a key step toward mod-
ernizing production operations for
high-end packaging. Once commis-
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sioned, the new acquisition will be
one of three Speedmaster CX 104
presses in the Yancheng site’s pro-
duction department. The company
also operates further Heidelberg
sheetfed offset systems at other
sites.

Rotocon unveils new
corporate identity

Rotocon, a global provider of ad-
vanced label printing and finishing
solutions, has unveiled a refreshed
corporate identity featuring a new
logo and a redesigned website
scheduled to launch in early 2026
that reflects the companys ongoing
evolution in the label and nar-
row-web printing industry.Our new
corporate identity marks the next
chapter in Rotocon’s journey of
growth, innovation, and commit-
ment to the global label and nar-
row-web printing industry, said the
Rotocon Board of Directors.

The refreshed wordmark features
a contemporary typeface selected
for its clarity and confidence. A
clean-cut “R"” anchors the mark,
while the defined “N” provides a
deliberate and precise finish. The
symmetrical rhythm of the alternat-
ing "O" letters has been refined to
capture Rotocon’s emphasis on tech-
nical precision.

At the centre of the logo, the sig-
nature red mark remains — stream-
lined and balanced to express con-
tinuity and innovation. The refined
proportions and spacing were de-
signed to mirror the accuracy cen-
tral to Rotocon’s engineering ap-
proach.

“The decision to evolve the Roto-
con logo was made after careful
consideration,” the Board added.
“The updated design better reflects
our international footprint and the
engineering capabilities we con-
tinue to advance globally.”
Rotocon is introducing a redesigned
website in early 2026 that enhances
the user experience across all touch-
points. The updated visual language
features modern, dynamic imagery,
vibrant colours, and more intuitive
layouts, while smoother navigation,
faster access to key resources, and



improved functionality make it eas-
ier for customers to engage with
the company’s products and ser-
vices.

“As the industry evolves, so must
we,"” the Board concluded. “This re-
freshed identity aligns with our on-
going development and reinforces
our commitment to supporting cus-
tomers through reliable technology
and strong partnerships.”

CEMAB elevates wooden
display production with

Mimakis JFX600-2513

For over 40 years, CEMAB has been
redefining wooden display manu-
facturing, establishing itself as one
of the largest producers in Europe.
Based in Italy (Puglia region), the
company has consistently combined
artisanal heritage with cutting-edge
innovation to deliver displays that
are both functional and highly cus-
tomised.

The recent adoption of a Mimaki
JFX600-2513 industrial UV LED flat-
bed printer has marked a turning
point for CEMAB, enabling the
company to achieve unprecedented
levels of speed, quality, and sustain-
ability - particularly in the pioneer-
ing field of direct-to-wood print-
ing. “The quality of our work is
built on innovation and precision.
The Mimaki JFX600-2513 printer
has allowed us to guarantee both
exceptional speed and a level of
print quality on wood that was pre-
viously unimaginable,” says Ales-
sandro Leccese, Managing Director
at CEMAB.

Traditionally, wooden displays re-
quired laminates, vinyls or adhe-
sives to achieve decorative finishes,
often adding cost, complexity, and
production time. With the Mimaki
JFX600-2513, CEMAB can now print
vivid, high-definition graphics di-
rectly onto wooden substrates,
whether smooth or irregular, elim-
inating unnecessary steps in the
process.

The result is a faster, more efficient
workflow. With a print width of
8cm per pass and speeds of up to
200m?/hour, CEMAB has scaled its
production to more than 500 dis-
plays per day, meeting even the

tightest delivery schedules while
maintaining flawless detail and co-
lour reproduction. “Speed has be-
come one of our key competitive
advantages. With the JFX600-2513,
we can produce far more in less
time without compromising qual-
ity. We are faster, more efficient,
and still delivering the quality and
precision our customers expect,”
explains Leccese.

The integration of the JFX600-2513
was made possible through CEM-
AB’s long-standing collaboration
with Mimaki’s exclusive Italian dis-
tributor, Bompan. From installation
and training to continuous af-
ter-sales support, Bompan ensured
that CEMAB's transition to this new
technology was smooth and reli-
able.

CEMAB'’s innovation strategy is
closely tied to its environmental re-
sponsibility. By eliminating the use
of adhesives, the JFX600-2513 re-
duces material waste and lowers
environmental impact. Mimaki’s
eco-friendly UV inks further en-
hance sustainability, while an
on-demand production model mi-
nimises stockholding and optimises
resources. “We have always aimed
to do our part for the environment.
With the JFX600, we reduce waste
while delivering a superior prod-
uct,” adds Leccese.

By merging craftsmanship with cut-
ting-edge printing technology,
CEMAB has not only enhanced its
operational capabilities but also
unlocked new creative opportuni-
ties in wooden display design. “This
integration of craftsmanship and
technology is setting a new bench-
mark in the sector, proving that
even in traditional industries, inno-
vation is the key to staying ahead
in a competitive global market,”
concludes Leccese.

Edale makes key senior
appointment

Edale, a Canon company,has an-
nounced the strategic hire of Rob
Brown as Sales & Marketing Direc-
tor. Rob joins at a pivotal moment
as Edale readies the launch of its
refreshed CartonLine and LabelLine
ranges in 2026.
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With almost three decades of ex-
perience, Rob Brown most recently
served as Sales Director NW Europe
& Export at OKI Europe. Rob brings
a wealth of knowledge to Edale
having held senior roles focused on
driving customer, market and ap-
plication understanding, leading
to sustainable success.

Lachlan Buirds, Managing Director
at Edale, said: “As we prepare for
a major 2026 push with our new
CartonLine and LabelLine plat-
forms, Rob will be key to shaping
our global go-to-market strategy.
“His track record in building
high-performance sales teams and
bringing complex technical solu-
tions to market aligns perfectly
with Edale’s ambition.”

With news expected soon about

Edale’s latest machine portfolio,
the company is scaling its invest-
ment in automation, single-pass
carton production, workflow intel-
ligence and global customer sup-
port.

Rob Brown added: “Edale is per-
fectly positioned to help customers
future proof their business for
where the market is heading, more
automation, more single-pass ca-
pability, and more converters
broadening their offering across
labels and cartons. I'm excited to
help shape a global strategy that
turns Edale’s technology into real
competitive advantage for our cus-
tomers.”

In his new role, Rob will lead
Edale’s worldwide sales operations,
marketing strategy and channel
partnerships, driving growth across
the label and folding-carton seg-
ments.
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