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Modern label printing presses require maximum flexibility

Modular swap4cure platform

IST is presenting the modu-
lar swap4cure platform at
Loupe Americas 2026
(Stand 3310, Hall B). The
system combines UV, LED
UV and thermal curing on a
single platform, enabling
rapid switching between
the technologies. Comple-
mented by LEDcure NX,
SMARTcure and the pros-
pect of FREEcure, swap-
4cure helps machine manu-
facturers and print shops to
design their systems to be
flexible, energy-efficient
and future-proof.

Label printing is undergoing a pro-
found transformation. New sub-
strates, water-based inks and var-
nishes, increasing production speeds,
and stricter requirements regarding
sustainability and energy efficiency
are constantly changing the operat-
ing environment. At the same time,
regulatory requirements - particu-
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With swap4cure, IST presents a modular platform for UV, LED UV and thermal dry-
ing — developed to meet the demands of label printing today and tomorrow.

larly in the packaging and food sec-
tors - continue to grow. For machine
manufacturers and print shops, this
means one thing above all else: max-
imum flexibility.

Modern label printing presses must
now reliably handle a wide variety
of printing processes, ink chemistries
and production requirements. A sin-
gle curing technology is increasingly
insufficient for this. What is needed
are modular press designs that can
be adapted to changing applications
whilst ensuring maximum produc-
tivity, process reliability and cost-ef-
fectiveness.

With swap4cure, IST is introducing
a platform that meets precisely these
requirements. The modular system
allows users to switch easily between
conventional UV curing, LED UV and
thermal drying using infrared and
hot air. Depending on the print job,
users can decide which technology
is best suited - without having to

commit permanently to a single cur-
ing process.

In addition to technological flexibil-
ity, the development process focused
primarily on machine availability.
Modular quick-change systems re-
duce maintenance times and signifi-
cantly simplify servicing. At the same
time, long-life UV lamps, highly ef-
ficient reflector technology and ro-
bust system components ensure con-
sistently high performance and low
operating costs.

Energy efficiency is also becoming a
decisive competitive factor for mod-
ern printing presses. IST's latest gen-
eration of LEDs combines high opti-
cal output with an efficiency of 50
per cent and enables demand- based
power control. This is complemented
by SMARTcure, an Al- supported as-
sistance system that analyses produc-
tion data and determines the opti-
mum UV dose for each print job. As
a result, only the energy actually re-



quired is used, whilst process stabil-
ity and reproducibility are simulta-
neously enhanced.

With a view to future developments,
swap4cure also paves the way for
FREEcure, a new generation of UV
curing. Through the targeted use of
high-energy UVC radiation, it will
be possible in future to support pho-
toinitiator-free UV systems and cre-
ate new opportunities, particularly
for food and packaging applications.
For machine manufacturers, this
platform-based approach means
greater future-proofing for their
equipment. New ink and coating
systems, changing regulatory re-
quirements or future curing tech-
nologies can be integrated without
having to redesign the entire ma-
chine concept.

The requirements for modern label
printing presses can now be sum-
marised in five key points:

e maximum flexibility in curing and
drying technologies,

¢ high energy efficiency and sustain-
able production processes,

e short changeover and maintenance
times for maximum machine
availability,

e intelligent, data-driven process con-
trol,

e future-proofing through modular
platform concepts and
upgradeability.

With swap4cure, IST is pursuing pre-
cisely this approach: a platform that
meets today’s production require-
ments whilst supporting the techno-
logical changes of the coming years.
Visitors to LOUPE Americas can find
out more about swap4cure and other
solutions for UV, LED UV and ther-
mal curing at the IST America stand,
stand 3310 in Hall B. Experts on site
will demonstrate how different cur-
ing technologies can be flexibly in-
tegrated into modern label printing
presses.

f.delight expands

into B2B and B2C
merchandise with

Mimaki UV-DTF printer
f.delight, founded in 2018 in

Kanagawa Prefecture, Japan, has
built its business on inkjet printing

for indoor applications, including
menu signage for major restaurant
chains, interior graphics for offices
and residential spaces, and window
decorations. With a wide range of
printing methods and media at its
disposal, the company has steadily
grown its customer base from listed
companies to individual consumers,
driven by a focus on solving customer
challenges rather than simply print-
ing to instruction.

As menu signage needs to be up-
dated frequently, f.delight supplied
easy-to-apply media so that restau-
rant staff can install it themselves,
helping each location cut costs. It's
this kind of problem-solving that has
earned the company strong trust
with its clients and is now shaping
the next stage of its growth, as f.de-
light expands its merchandise offer-
ing into both B2B and B2C channels
with UV-DTF printing.

f.delight already runs two Mimaki
UV printers, the UCJV300-160 and
UCJV330-160, as its main production
machines, prized for their vivid full
colour expression and high colour
reproducibility. Looking to expand
its product offering further, the com-
pany invested in Mimaki's UJ-
V300DTF-75 UV-DTF printer in Octo-
ber 2025.

Conventional stickers and decals of-
ten have noticeable margins and
glare, making it hard to achieve a
finish that blends naturally with the
object it's applied to. By transferring
only the ink and adhesive layer, the
UJV300DTF-75 delivers a result that
looks as though it has been printed
directly onto the item itself, a differ-
ence that has already generated new
enquiries for applications well be-
yond stickers, including tools, guid-
ance signs, household items, and
other branded applications.
"When | first saw the output sam-
ples, | immediately felt that UV-DTF
technology was exciting because it
enables applications that conven-
tional stickers cannot achieve,” com-
ments Akiko Fushiki, Representative
Director at f.delight. “Designs can
even be applied to cups and bottles
and withstand repeated washing -
something conventional stickers can-
not offer.”
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Under the product name “TranS-
ticker” - a coined term combining
“transfer” and “sticker” - the system
had already begun delivering results
in the B2B market within just three
months of installation, with a grow-
ing number of enquiries. Beyond
sticker and merchandising applica-
tions, f.delight has also identified
uses in areas entirely outside that
space.

“When we go to job sites, we bring
many tools with us, but many of
them are a similar shape, making it
easy to accidentally pick up some-
one else’s tool,” explains Eijiro Fus-
hiki, Senior Managing Director at
f.delight. ”1 think many people in
our industry have experienced this
at least once. | thought UV-DTF could
be useful in situations like this as
well.”

Building on this demand, f.delight
is now preparing to launch a dedi-
cated B2C merchandise business
alongside its existing B2B work. “In
the B2B market, where customers
require a highly refined finish, we
will handle the application process
with a dedicated team, helping
strengthen sales in our existing busi-
ness,” explains Akiko Fushiki. “For
the B2C market, we plan to supply
printed UV-DTF transfer sheets so
consumers can freely apply designs
to the items they love. We hope this
will allow more individual consum-
ers to experience the quality of UV-
DTF and lead to new customers.”
With the UJV300DTF-75 now a solid-
ified part of its workflow, f.delight
continues to view the technology as
a strong draw for new and existing
customers alike.

“| see the UJV300DTF-75 as a ma-
chine that offers excellent value,”
comments Eijiro Fushiki. “It allows
us to present clear advantages to
customers, while keeping the initial
investment relatively low and re-
quiring only a small installation
space. We have been receiving a
growing number of enquiries, in-
cluding pictogram signage for hos-
pitals and accent decorations for
household items. Every day, | can re-
ally feel that the UJV300DTF-75 is
helping us discover new business op-
portunities.”



Gallus successful system
to compose concept high-

lighted at Loupe Americas
Heidelberg North America (Heidel-
berg) and subsidiary Gallus Group
make their return to Loupe Ameri-
cas (formerly Labelexpo), September
15-17, 2026, in Chicago. Under the
theme Lets Connect, Heidelberg and
Gallus (Booth 3524) invite attendees
to discover how its latest technolo-
gies are helping converters move be-
yond fixed press configurations and
build production environments that
are customizable, scalable, and fu-
ture-proof.

With more than ten new press in-
vestments secured in the U.S since
the start of its fiscal year on April 1,
Gallus' highly modular and flexible
label printing solutions, under the
System to Compose concept, are
gaining significant momentum in
the US.

The North American label market
continues on a stable growth path,
projected with a steady 2% annual
growth through 2028, according to
AWA Labeling & Product Decoration
Market Report 2026.

US converters are translating that
outlook into investment, as reflected
in the strong momentum Heidelberg
and Gallus have seen since the start
of its fiscal year on April 1, 2026, with
multiple presses across the portfo-
lio, including the Gallus RCS, Gallus
Labelmaster, Gallus One, and Gallus
Five, being placed with US convert-
ers in just five months.

One of the most recent investments
was made by Hub Labels of Hager-
stown, Maryland, already equipped
with a Gallus EM 410, 2 Gallus EM510,
2 Gallus RCS 330, and an early
adopter to the Gallus Labelfire 340
Hybrid, who recently signed for the
newly launched Gallus Five. At the
heart of the Gallus Five is its hybrid
concept: flexo and digital inkjet
printing are combined on a single
platform, further complemented by
integrated embellishment and
die-cutting modules. Paired with the
new Heidelberg Saphira UVO05 ink
set, the press reaches speeds of up
to 100 m/min, significantly boosting
overall productivity. Thanks to its ex-
ceptionally high pigmentation, less

ink is required per job, directly re-
ducing ink consumption and contrib-
uting to a lower total cost of own-
ership (TCO). The inks are also fully
LED-dryable, cutting energy con-
sumption and making the Gallus Five
a cost-effective solution for hybrid
printing, without compromising on
precision or color intensity. Hub La-
bels will further benefit from the
machine’s faster speeds and wider
17-inch printing width, enabling the
company to compete more effec-
tively across a broader range of jobs
while shifting shorter runs from its
already established presses to the
new platform. This will support them
in optimizing utilization across the
entire production floor.
“Purchasing the Gallus Five was an
easy decision for us,” said Thomas
Dahbura, Owner of Hub Labels.
“With the ability to color match be-
tween flexo and digital processes,
we can mix technologies on a single
job without compromise, and the lit-
tle time needed for changing jobs
on the hybrid platform is a real par-
adigm shift for high-SKU work. As a
previous early adopter of the Gallus
Labelfire 340 - which also combined
two technologies on one platform,
like the Gallus Five - we are excited
to continue working with the Hei-
delberg and Gallus team, as they
bring their latest technology to the
US market and supports us, in fu-
tureproofing our operation with
their flexible label solutions.”

The System to Compose concept will
take center stage at North America’s
largest dedicated event for the label
and packaging industry. Designed
to give converters greater flexibility
and scalability by enabling tailored
production configurations, the con-
cept allows converters to add, ad-
just, and remove units from their Gal-
lus system as business needs change,
offering unmatched compatibility
across its product lines.

Bringing the concept to life at the
show, the Gallus machine configu-
rator offers visitors an interactive
way to explore custom machine com-
binations, application possibilities,
and production workflows in real
time, demonstrating the full poten-
tial of Gallus’ modular platform. At
the booth, visitors can “compose
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their own masterpiece” by selecting
one of Gallus’s various machine mod-
els as the foundation - from the re-
nowned Gallus Labelmaster to its
latest digital and hybrid models, the
Gallus One and Gallus Five - and cus-
tomizing the configuration to meet
their unique production needs.
Also on display at LOUPE, HEIDEL-
BERG and Gallus will showcase its
newest Screeny screen printing unit,
highlighting its performance, preci-
sion, and quality capabilities for
high-value label applications.
“"We're at an exciting point for the
industry, as more converters recog-
nize that modularity and flexibility
are exactly what they need to thrive
in a changing market,” commented
Dario Urbinati, CEO of Gallus. “Loupe
Americas 2026 gives us a valuable
opportunity to connect with more
customers in the US and show how
Gallus, together with Heidelberg,
can help them build more agile, ef-
ficient, and future-ready production
environments.”

Heidelberg and Gallus look to con-
tinue the momentum of the last five
months as it approaches Loupe
Americas 2026. “US label converters
are increasingly putting their confi-
dence in Gallus technology,” said
Clarence Penge, Heidelberg USA
President. “We are continually see-
ing this reflected in the significant
traction across our System to Com-
pose portfolio, from our newest in-
novations through to our trusted
legacy platforms. We're looking for-
ward to meeting customers at Loupe,
learning about their businesses and
showing them how our solutions
can be tailored to their specific
needs.”
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