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Apogee 1Q: an integrated platform for connected print production

ECO3 unvells Apogee 1Q

ECO3 announced Apogee IQ,
the next generation of its
Apogee prepress workflow
platform. Where Apogee has
automated prepress work-
flows, Apogee 1Q expands
that foundation into full print
operation integration,
connecting business systems,
shop floor equipment, and
production data into one en-
vironment. It reflects ECO3s
commitment to building a fu-
ture-proof platform for print
businesses.

As print operations have grown more
sophisticated, so has the number of
systems involved in running them.
MIS, ERP, eCommerce, CRM, logistics,
and workflow platforms increasingly
operate alongside prepress work-
flow tools like ECO3 Apogee — often
with limited integration between
them. The result: manual data trans-
fer, fragile point-to-point connec-
tions, and limited visibility into what

INDEX
ECO3 unveils Apogee 1Q w1

EFI and Agfas DPS Business to
combine and form a global, full-
service Industrial Inkjet Company ...1

Fujifilm announces European Inno-
vation Print Awards 2026 winners ...2

SNA GZ accelerates its on-demand
production strategy with Kornit
Digital .3

Arnaud Becuwe, Head of Software

is actually happening on the produc-
tion floor.

Apogee IQ is designed to bridge that
gap. Built around a central integra-
tion layer, the platform connects
business applications, production sys-
tems and automates the flow of in-
formation between them. Print busi-
nesses gain real-time visibility into
order status, production progress,
and shop floor activity, for a truly
connected, data-driven operation.
Apogee IQ is built on two connected
applications:

* Apogee IQ Integrate connects busi-
ness applications — including MIS,
ERP, eCommerce, CRM, and logistics
platforms — through a central inte-
gration layer, reducing manual data
entry and keeping systems synchro-
nized.

¢ Apogee IQ Retrieve captures oper-
ational data directly from connected
production equipment, including
presses, CTP systems, digital presses,
and finishing equipment.
Together, these capabilities enable
print businesses to automate multi-
step processes based on events and
conditions, route and validate infor-
mation automatically, and turn data
into actionable insight for scheduling,
planning, and resource allocation.

"We're moving beyond automating
individual workflows to connecting
the entire print operation. Apogee
IQ gives our customers one con-
nected platform to see what's hap-
pening across their operation and
make faster, better-informed deci-
sions”, said Arnaud Becuwe, Head
of Software at ECO3.

ECO3 developed Apogee IQ in part-
nership with Bodoni and powers it
with Adobe Print Services, with ad-
ditional partners to be announced
soon. Expanding this partner ecosys-
tem is central to the platform’s value:
the more systems and vendors con-
nected to Apogee IQ, the more tan-
gible its promise of a truly connected
print operation becomes.

Apogee 1Q will be available in Q2
2027 for print businesses running
ECO3 APOGEE or other prepress
workflow solutions.

EFl and Agfas DPS Busi-
ness to combine and
form a global, full-service

Industrial Inkjet Company
Electronics for Imaging, Inc. (EFI) and
Agfa-Gevaert (Agfa) today an-
nounced a definitive agreement to
combine Agfas Digital Printing Solu-
tions business (Agfa DPS) with EFI.
An affiliate of Siris will hold a 60%
interest and Agfa will hold a 40%
interest in the jointly held company,
which will bring together the oper-
ating capabilities of EFl and Agfa
DPS under a governance structure
whereby Siris and Agfa will act as
equal partners.

The agreement follows the global
partnership EFl and Agfa established
in 2024, which enabled both compa-
nies to expand their product offer-
ings through access to complemen-
tary technologies, underscoring the
value that their respective strengths,



application expertise and expanded
portfolios could create for custom-
ers worldwide.

The combination brings together
two leading businesses with special-
ized technology capabilities and ap-
plication focus areas to create a
scaled industrial inkjet business with
breadth across the fastest-growing
segments of the industry. Backed by
a global service network, the com-
bined company will draw on a
broader base of inkjet expertise
spanning print engines, inks, soft-
ware and workflow, shortening the
path from development to produc-
tion for customers.

EFl brings global leadership in in-
dustrial inkjet, helping customers
accelerate the transition from ana-
log to digital imaging, with partic-
ular strength in digital single pass
for corrugated packaging, roll-to-
roll, hybrid and textile printers
through its Nozomi, VUTEK and Reg-
giani platforms. Agfa DPS is a lead-
ing provider of industrial inkjet solu-
tions, with distinct strengths in dis-
play graphics, décor and packaging
applications. Its recently renewed
portfolio includes the Jeti TAURO,
Onset PANTHERA and SpeedSet
ORCA platforms. Together, EFl and
Agfa DPS expect to generate approx-
imately €540 million ($625 million)
of revenue in 2026 on a pro forma
basis and will serve a diversified base
of thousands of customers across
more than 100 countries, supported
by complementary geographic
strengths across North America and
Europe and a global sales and ser-
vice network.

The combined company is expected
to have the potential to realize sig-
nificant synergies over time, driven
by enhanced cross-selling opportu-
nities and the benefits of a platform
with greater scale, including ex-
panded access to new applications
and geographies.

“Today’s announcement reflects our
long-term commitment to digital
printing and our conviction in the
future of the industry,” said Pascal
Juéry, CEO of Agfa-Gevaert. “By
bringing together Agfa DPS and EFl,
we are creating a stronger business
with greater scale, broader access

and enhanced innovation capabili-
ties. Rather than continue as a stand-
alone business, we are choosing to
partner with Siris to unlock the next
phase of accelerated growth for our
DPS business while maintaining
meaningful upside for Agfa’s stake-
holders.”

“Since our investment in EFl in 2019,
we have supported the company’s
evolution into a focused industrial
inkjet leader, drawing on our expe-
rience helping technology and in-
dustrial businesses scale,” said Frank
Baker, Co-Founder and Managing
Partner, and David Calamai, Manag-
ing Director, of Siris. “EFl and Agfa
DPS bring together distinct and com-
plementary capabilities, forming a
business with the reach and depth
to do more for customers across more
markets. We look forward to part-
nering with Agfa to accelerate inno-
vation and expansion for customers
worldwide.”

"At Agfa, we believe this combina-
tion can help accelerate the adop-
tion of digital printing across the in-
dustry,” said Vincent Wille, President
of Agfa DPS. “By combining technol-
ogy leadership, global reach and
deep application expertise, we can
help our customers achieve new lev-
els of productivity, agility and sus-
tainable growth, enabling them to
innovate faster, reduce waste and
create lasting value across the entire
print ecosystem.”

"QOur partnership with Agfa over the
past two years has highlighted the
strength of our complementary tech-
nologies, expertise and teams,” said
Frank Pennisi, CEO of EFI. “This com-
bination is a natural next step that
allows us to build on that momen-
tum with a broader platform, accel-
erating innovation and expanding
the solutions we can deliver to cus-
tomers across industrial inkjet.”
The proposed transaction is expected
to close by the end of 2026 and is
subject to customary employee in-
formation and consultation pro-
cesses, regulatory approvals and clos-
ing conditions.

EFI and Siris were advised by DC Ad-
visory, which acted as exclusive fi-
nancial advisor, and Sidley Austin
LLP, which served as legal advisor.
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SNA GZ accelerates

its on-demand

production strategy

with Kornit Digital

Kornit Digital announced that lead-
ing French music merchandising spe-
cialist SNA GZ has expanded its tex-
tile production capabilities with the
installation of Kornit Atlas MAX PLUS
technology. The investment comes
as demand continues to rise for mu-
sic merchandise, ecommerce fulfill-
ment, and print-on-demand produc-
tion across France and Europe.

By increasing its textile production
capacity by 150% (2.5x), SNA GZ is
strengthening its ability to scale with
the continued growth of its business.
SNA GZ, based in France, is part of
GZ Media, the Czech-based company
and the world’s leading manufac-
turer of vinyl records. Over the years,
SNA GZ has evolved into a one-stop
partner for the music and entertain-
ment industries, bringing together
physical product manufacturing,
merchandise production, on-demand
textile printing, ecommerce logistics,
and fulfillment under one roof.
Today, the company supports record
labels, artists, brands, and entertain-
ment companies with end-to-end
management of their physical and
e-commerce sales operations.

As ecommerce reshapes how artists,
record labels, and brands bring mer-
chandise to market, preorder cam-
paigns, lean inventory models, and
on-demand production are becom-
ing increasingly important. To keep
pace with this shift, SNA GZ invested
in a more agile production model,
with digital textile printing giving
the company the flexibility to re-
spond quickly to demand, streamline
logistics, and reduce excess inventory.
“"We chose digital printing from the
outset because it required less setup,
eliminated minimum order quanti-
ties, and perfectly matched the evolv-
ing ecommerce and preorder mod-
els our customers were increasingly
adopting,” said Clément Baumelou,
Managing Director at SNA GZ. “With
Kornit, we're taking the next step.
Beyond expanding our production
capacity, this investment enables us
to support the market’s shift toward



more agile, responsive, and on-de-
mand business models. It fully aligns
with our ambition to provide an in-
tegrated solution that combines
manufacturing, merchandising, and
ecommerce fulfillment.”

One of the key factors in the selec-
tion of Kornit technology was its in-
tegrated pretreatment process, which
simplifies production workflows and
reduces operational complexity. SNA
GZ also highlighted the value of Kor-
nit's All-Inclusive Click (AIC) commer-
cial model, allowing the company to
scale production more efficiently
without significant upfront capital
investments while providing greater
production cost predictability.
Another important factor was Kor-
nit's expanded color capabilities. The
Atlas MAX PLUS platform enables SNA
GZ to move selected productions from
traditional screen-printing workflows
into digital production while main-
taining a significantly broader color
gamut through CMYK plus Red and
Green ink capabilities.
Future-readiness also played an im-
portant role in the investment deci-
sion. SNA GZ expects to upgrade to
Kornit Atlas MATRIX technology in
the future to expand production pos-
sibilities into polyester applications,
including music merchandising, jer-
seys, and additional textile market
opportunities.

“SNA GZ demonstrates how modern
merchandise producers are combin-
ing digital production, fulfillment,
and ecommerce logistics to create
highly agile customer-focused man-
ufacturing environments,” said Guy
Yaniv, President Kornit Digital Eu-
rope. “Their innovative approach re-
flects the growing convergence of
entertainment commerce, print-on-
demand production, and digital tex-
tile manufacturing.”

Fujifilm announces Euro-
pean Innovation Print

Awards 2026 winners
Fujifilm today announces the Euro-
pean results of the Innovation Print
Awards 2026, with 12 entries from
customers across Germany, Italy, Slo-
vakia, Spain and Sweden receiving
13 awards, including the Best Inno-
vation Award 2026 Global.

The Innovation Print Awards have
long served as a platform for print
professionals to challenge boundar-
ies, explore new technologies and
showecase their creativity. Now in its
19th year, the Innovation Print
Awards give Fujifilm production print
customers around the world an op-
portunity to showcase their work.
The 2026 global competition re-
ceived 442 submissions from 29 coun-
tries and regions with 42 winning
entries selected.

This year’s awards also reflect the
growing use of speciality colours and
advanced production capabilities to
take digital print beyond conven-
tional CMYK. Colours including Pink,
Gold, Silver and the newly intro-
duced Green toner for the Revoria
Press PC2120 are giving printers more
scope to reproduce demanding co-
lours, create new effects and respond
to increasingly ambitious creative
applications.

Among the European companies rec-
ognised was Wegner GmbH, with
two entries: the BMW 3.0 CSL book
project, which won the overall pres-
tigious Best Innovation Award 2026
Global, was produced using the Fu-
jifilm Jet Press 750S and Revoria Press
PC1120, while Textile Love Stories,
produced using the Jet Press 7508,
won the Wide Format Applications
category.

Another clear winner was Kanovits
Print Atelier, who won the Company
Self Promotion category with Beyond
CMYK - Calendar of Digital Embel-
lishments 2026, produced using the
Revoria Press PC1120 and the re-
cently launched Revoria Press PC2120.
Three Spanish companies were also
recognised. Imprenta Pisamar-Tinta-
grafia 2.0 S.L. won the Sustainability
category with Catalogo Garnica, pro-
duced using the Revoria Press
PC1120. Olsangraf, S.L. was Runner-
Up in the Use of Specialty Colours
category with Olsangraf, S.L. (Astur-
ias), produced using the Revoria Press
EC2100, while Rapid Centro Color
Print Services was Runner-Up in Com-
pany Self Promotion with Catalogo:
Nuevos colores, nuevas oportuni-
dades, produced using the Revoria
Press PC1120.

Three Italian companies also received
Runner-Up awards. Nuova Tipografia
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Montaccini was Runner-Up in the Multi
Piece Campaigns category with Lim-
ited Edition Books, Tipografia Grafica
Sette was Runner-Up in Rigid Packag-
ing with Self Promo Box, and Tipogra-
fia On Time was Runner-Up in Busi-
ness Effectiveness with Fabric Sample
Books. All three entries were produced
using the Revoria Press PC1120.

In Slovakia, Typoset, Ltd was Run-
ner-Up in the Calendars category
with Detvian Folk Art / Detvianske
[udové umenie - Calendar 2025 - Lim-
ited Edition, produced using the
Revoria Press SC180.

Swedish company Inplastor AB re-
ceived two Runner-Up awards. Mas-
tering Sustainable Printing was Run-
ner-Up in the Sustainability category,
while Digital In Mould Printing was
Runner-Up in the Technology cate-
gory. Both entries were produced
using the Revoria Press PC1120.
Graham Leeson, Head of Communi-
cations & Sales Enablement at Fujif-
ilm Europe, comments: “This year's
Innovation Print Awards have once
again shown the breadth and qual-
ity of work being produced by Fuji-
film customers around the world.
Particularly encouraging has been
the creative use of speciality colours
and advanced production capabili-
ties to take applications beyond con-
ventional CMYK. The increased use
of Super Colour toners such as Pink,
Gold, Silver and Green shows how
print service providers are expand-
ing what can be achieved with dig-
ital print and responding to more
ambitious creative requirements. We
are delighted to see so many Euro-
pean customers recognised in this
year's awards and congratulate all
of this year’s winners."”
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